Course Format
College of Management, National Sun Yet-Sen University
	Chinese Course Title
	行銷研究(一)
	課號
	B4014007

	English Course Title
	Marketing Research (I)

	Class Format
	Elective
	Requirement
	none
	Department
	B.M.

	Instructor
	Tai-Hwa Chow
	Credit
	3

	Course Objectives

	The purpose of this course is to introduce the nature, scope, techniques, procedures, of marketing research，including writing a marketing research plan and questionnaire，discussion of current issues in marketing research, how to implement marketing research cases, and how to write and present a marketing research report.

	Course Outline

	The purpose of this course is to provide an understanding of the marketing issues facing managers and to explore how companies can be managed to compete more successfully. The course focuses on the following issues:

* Role, Scope, and Steps of marketing research
* Secondary data and marketing research plan 
* Focus group interview and case studies
* Observation and experiment
* Design of questionnaire
* Measurement of attitude
* Steps of Data analysis and research report

	Teaching Format

	Lecture/ Student report/ Implementation /Case discussion

	Office Hours:

	Friday 7:00~9:00;Saturday 7:00~9:00

	Grading Standard: 

	Discussion／Quiz (20%) ; Marketing research plan (25%) ; Questionnaire(25%) ; Mid-term exam (15%); Final exam (15%)

	Reference/Text

	周泰華 (民九十六年)，行銷研究方法與個案，台中市：滄海書局。

	Course content/ Progress / Documents

	Week

Date

Content
1

2009/09/14~2009/09/20

Course introduction

2

2009/09/21~2009/09/27
Role, Scope, and Steps of marketing research

3

2009/09/28~2009/10/04

Secondary data and marketing research plan

4

2009/10/05~2009/10/11

Personal interview, focus group interview and case studies

5

2009/10/12~2009/10/18

Observation and experiment

6

2009/10/19~2009/10/25

Design of questionnaire

7

2009/10/26~2009/11/01

Term paper proposal

8

2009/11/02~2009/11/08

Measurement of attitude

9

2009/11/09~2009/11/15

Mid-term exam

10

2009/11/16~2009/11/22

Sampling

11

2009/11/23~2009/11/29

Field survey

12

2009/11/30~2009/12/06

Data analysis


13

2009/12/07~2009/12/13

Steps of Data analysis and research report

14

2009/12/14~2009/12/20

Student marketing research plan presentation

15

2009/12/21~2009/12/27

Student marketing research plan presentation

16

2009/12/28~2010/01/03

Student marketing research plan presentation

17

2010/01/04~2010/01/10

Student marketing research plan presentation

18

2010/01/11~2010/01/17

Final exam and marketing research plan and questionnaire




